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Situation during the crisis




A mixed reality for
companies:

While generall
negative (62%), the

Impact of the health
Crisis on their activity
roved to be positive
or nearly one
company out of four

Since March 2020 the beginning of the Covidl9 epidemic- has your company's
activity been impacted by the health measures put in place?

Don't know

Strong negative impac

Strong positive impac

0% 10% 20% 30% 40%
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Since March 2020, has your company modified its communication activities (speeches,
planned campaigns, press communications, social networks, ...)?

Don't know
4%

However, the vast
majority of companies

(80%2 ave had to

adapt their :
communication actions
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How has your brand/company changed its communication?

0% 5% 10% 15% 20% 25%  30%

Beyond the gjEmmeeeE

pOStponement Of Communications that conveyed the meaning o

campaigns and the race markcs ooty s porod TS

N I

dleg(l:teasllszaat)l/on Of Communications t_hat informed about brand acti_
during confinement

events, companies

have had to JUggle Postponement or cancellation of campaigns initi_
functional planned

(610) m mun |Ca.t| O nS an d Communications that highlighted the commitment _
SOCletaI pOS|t|On|ng company's employees

Specific communications (maintaining ord_
promotions, etc.)

Another communicatiol
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And to adapt, in 2
cases out of 3, by
Implementing, on a
more or less

Important scale, a
reduction of
communication
budgets

Since the start of the Cowvifl9 epidemic in March 2020, what has been the impact on
your company's communication budgets in 2020 compared to those planned initially?

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Sharp reduction in the budget in 202

No impact on the planned budg_
Slight increase in the budget in 202-

Sharp increase in the budget in 2020

Don't know -
H havas



Future of the Belgian economy




Evaluated on a scale
of 1 to 10, the
confidence of the
sector's professionals
In the rapid recovery

of economic activity is
quite low (5.9) but is
based on very
contrasting :
Perce tions (ranging
rom 3 to... 10!)

On a scale of 1 to 10, how confident are you about Belgian economic activity in the

coming months?
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For what reason(s) have you given this score? Select the 3 main reasons

0% 5% 10% 15% 20%

| fear many bankruptcie GG
Thanks to future spending of the Belgian popula{i

Fears of numerous
bankruptcies, risin

unemp Oyment an Rising unemployme il
Inequality are only leaers 000
Bal‘tllaj |y a”eV|ate~d by Thanks to investments to be more dig | R
€ g U m O S hanks to investments to be more innovei
consumer spending T
ncrease in psychological malaise and mental il T
an compan
Investments towards Thanks to European/State ai{i D S
the|r own . Less good working conditions with the introduction of more telew (iR
tran SfOrmatIOH Better work-life balance || N
Thanks to investments to be more sustain | N
Others [N

Thanks to new habits of the Belgians related to more sustainable m{jl R

10 H havas




To what extent do you agree with this statement about post Co\iel era: "Money will
roll in and the economy should boom. Peo

during the crisis."
0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

In particular, because Totally agree [
these deferred
spending and caich

Rather agree

consumption forecasts
are a given to only
40% O those Rather not agree
surveyed.

Dondot ag

Don't know




For you, will the current crisis caused by the Covi® epidemic have a positive,
negative or no impact on...?
The willingness of brands/companies to give more meaning to their activities

If this study teaches No impact
us anything, it is that 15%
almost all respondents
believe that this crisis
will have a positive

Positive impact
82%

Impact on the
willingness of
companies to give
meaning to their
actions
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For you, will the current crisis caused by the Covi® epidemic have a positive,
negative or no impact on...?

The attention paid by consumers to the meaning of brands/companies

No impact

Thus, addressing the e
Impact that this crisis
could have had on the

Positive impact
77%

attention consumers
pa?_/ to the meanin
delivered by brands




For you, will the current crisis caused by the Covi® epidemic have a positive,
negative or no impact on...?
How brands/companies communicate

On the other hand,
Industry professionals
have a more polarized
opinion regarding
whether this No impact
willingness of °

Positive impact
59%

companies to give
meaning will be better
Integrated into the
way brands
communicate (and
act?) in the future




From your point of view, is the greater attention paid to the meaning of
brands/companies ...?

Don't know

0)
R A lasting change in

public expectations
(citizens, employees,
shareholders, etc.).
69%

However, the majority
(70%2 believe that the
attention given by

companies to meaning
IS the result of a
lasting change In
public expectations




Future of my company




